


https://www.xaxis.com/wp-content/uploads/2022/04/The-DOOH-Difference-Report-2022-Sightline.pdf?hsCtaTracking=816999ee-0b29-473a-aae1-35a4992353fd%7C8eef40e3-83fb-4d2d-8eac-b53366367894


Kantar Group conducted the study on behalf of Xaxis and Kinetic, which have teamed to lead Sightline. A 15-minute survey was completed by 11,000 respondents across 11 countries around the world. All respondents 
were over the age of 16. Kantar set quotas to ensure that the demographic range of the respondents (age, gender, social grade) was in proportion with the respective national averages of each region.
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