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ADVERTISING HAS A $40B IMPACT ON THE AUSTRALIAN ECONOMY
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Almost as much as the internet and digital technologies

Source: Deloitte Access Economics econometric study: 2014 Advertising Pays, by for the Communication Council

impact on national economy $40B

productivity value of the internet and digital technologies $45B

advertising spend $12.6B
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ADVERTISING DIRECTLY EMPLOYS 55,903 PEOPLE
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For every person directly employed, two more are indirectly employed in the supply chain

Sources: Deloitte Access Economics econometric studies: 2014 Advertising Pays, by for the Communication Council 
and 2014 Out of Home Ads Value, by the Outdoor Media Association 

Advertising is larger in size to clubs 

and preschool education
Out of Home employs 3,098 people, 

either directly or indirectly
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OUT OF HOME GIVES BACK
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Out of Home provides revenue to governments, infrastructure to communities and more

Source: Deloitte Access Economics econometric study 2014 Out of Home Ads Value, by the Outdoor Media Association 

Out of Home provides 17,664 pieces of 

public infrastructure

Bus shelters 9,057
Tram shelters 168
Bins provided 1,289
Park benches 921
Public toilets provided 17
Bicycles 2,000
Bicycle stations 153
Kiosks 71
Other (e.g. , telephone bollards 3,988
and pedestrian bridges)

Total replacement value of this 

infrastructure is $352M 

Out of Home 
(based on 2014 data)

Governments share in this revenue:

plus
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