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AUSTRALIANS ARE EMBRACING BLACK FRIDAY

Australians spent 36% of their average weekly spend over
Black Friday (and the weekend)

Spending habits during the Black Friday period Average weekly retail spend

$s320M s870M

September 2017 to August 2018

Online and in-store over Black Friday and the weekend

it Source: Aussie shoppers urged to do homework on Black Friday 'deals’ . X
info@oma.org.au Sydney Morning Herald, 22 November 2018 Source: NAB Online Retails Sales Index September 2018 report
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BRICKS AND MORTAR RETAILERS ARE STILL DOMINANT

More than $9 in every $10 was spent in bricks and mortar locations in 2018

Spend over 12 months to August 2018
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OUT OF HOME DRIVES RETAIL CUSTOMERS

Whether it is bricks and mortar or online, Out of Home delivers results

Out of Home is the main media
exposure on the path to purchase

6 1% of shoppers

will be exposed
only to Out of Home
in the hour prior to
visiting a bricks and
mortar store

www.oma.org.au

info@oma.org.au Check out July 2015 Anatomy of OOH for more details

Out of Home activates Out of Home
Online search enhances Mobile
Out of Home delivers There is a 17% uplift
2.5 times more in smartphone brand
online activity per ad actions when exposed
dollar spent compared to Out of Home
to other offline media

Check out June 2018 Anatomy of OOH for more details

Check out July 2016 Anatomy of OOH for more details I I . :, -
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