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We’ve shown 
creative should be 
clear, focussed 
and simple.
AOOH November 2014

We’ve provided 
evidence that 
great creative can  
improve ROI. 
AOOH August 2017

Here’s two examples of 
great creative from this 
year’s Cannes Lion 
Outdoor winners.

Click here for the Anatomy of Out of Home series

http://www.oma.org.au/
http://oma.org.au/using-ooh/research-and-insights/anatomyofooh


TWITTER – GOLD LION FOR OUTDOOR
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A hashtag, image and logo wins the gold at Cannes 2017

Click here to read more in Ad Age

“clean, simple and 
engaging” 

Bruno Bertelli
President of the Cannes Lions jury for 
Outdoor advertising

http://www.oma.org.au/
http://adage.com/article/special-report-cannes-lions/twitter-cannes-grand-prix-outdoor/309481/


KIWI – 1 SILVER & 2 BRONZE LIONS FOR OUTDOOR
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Famous portraits with shoes added by Kiwi Shoe Polish

Click here to read more in Adweek

http://www.oma.org.au/
http://www.adweek.com/creativity/a-shoe-polish-brand-won-big-at-cannes-for-one-of-the-most-delightful-campaigns-of-the-festival/
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For more creative inspiration check out the 
OMA Open Series of great creative locally and around the globe.

Click image to go to the Open series

http://www.oma.org.au/
http://oma.org.au/media2/theopenseries

