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Outdoor Media Association welcomes
53rd member

The Outdoor Media Association (OMA) today announced that LED screen
manufacturer Absen have joined the association as its newest member.

Established in 2001, Absen is a world leading producer of LED display solutions
and services for both indoor and Outdoor digital Out of Home (DOOH)
applications. Headquartered in Shenzhen, China, their products are exported to
more than 140 countries, including Australia.

Absen advocates for green, energy-efficient and environmentally friendly
production. Their commitment to sustainable development has seen them
ISO14001 certified for Environment Management Systems.

“We at Absen believe that quality is the lifeline of products. Quality materials,
advanced technology and corporate social responsibility are the key to customer
satisfaction. We are excited to join the Outdoor industry association in Australia at
a time of growth in DOOH,” said Tammy Yan, Regional Director of Oceania, Absen.

"The Australian DOOH segment is tracking ahead of the global market, with net
year-to-date revenue increasing 9.4 per cent from the same period last year,” said
Elizabeth Mcintyre, CEO, OMA. “Absen join our other screen provider members
who are all committed to producing high-quality products that ultimately bring
information and amenity to communities.”

OMA members have access to a range of benefits, including audience
measurement, industry research, advocacy, and networking opportunities.
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Further Information
Julie Jensen, Marketing Director, OMA - T: 0477 329 636
About the OMA

The OMA is the peak industry body which represents most of Australia’s OQutdoor
Media Owners and Suppliers, and some Asset Owners.

The OMA operates nationally and prior to July 2005 traded as the Outdoor
Advertising Association of Australia (OAAA). It was first incorporated in 1939.

The OMA's charter is to serve its members by promoting the OOH industry and
developing constructive relations with its primary stakeholders.

Outdoor Media Association Media Release Page 1


mailto:info@oma.org.au
http://www.oma.org.au/

lts core functions are Marketing and Research (including audience measurement),
Government Relations and Regulatory Affairs, Media Relations, and Member

Services.

The OMA is governed by a Board of Directors which is elected by the membership.
Members of the OMA adhere to a Code of Ethics and abide by the regulatory

frameworks in which they operate.
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