OOH IS A "MOVE

DAILY DOSE FOR 9 OUT OF 10 PEOPLE Measurement of Outdoor Visibility and Exposure
Percentage of people exposed
92.6% 8.5% to media at least once in a day

Source: Day inthe Life Study, Research Now
Total 14+ n=3465

oma.org.au
moveoutdoor. com.au
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OUTDOOR IS AT THE RIGHT TIME M OV E

TO INFLUENCE CUSTOMER SHOPPING

74 Average time spent with the media prior to
63 shopping occasion on the same day, in minutes.

ce: D he Life Study, Resea Mo
N=3185
CITE.Org.au

moveoutdoor.com.ay

47 *Online includes people emailing,
browsing, getting the latest news, online

entertainment (video streaming, games

etchand those filing in time
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OUTDOOR IS 20% OF THE TOTAL
DAILY MEDIA CONSUMPTION M ov E

Percentage of Total Daily Average minutes per day spent with each
Media Consumption Media, by the total population
- People Aged
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OUTDOORIS THE ONLY MEDIA TOINFLUENCE
3 OUT OF EVERY 5 SHOPPERS MOVE
IMMEDIATELY PRIOR TOSHOPPING

6 9 Percentage of customers exposedto a media
0.77 in the 60 minutes prior to shopping.

Online includes pe |.| emailing,

browsing, gettin tl‘ latest news, online
rt rralrn nt | streaming, games
a‘u:_.ar.d g filling in time

20.3%

16.2%
0.0%
2.7% 1.0%
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